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Eugene J. Vaios – evaios14@college.harvard.edu  
 

Eugene Vaios is the founder of Simple2Give, a software company developing solutions that maximize opportunities 

for real-time social impact. Eugene is a long-time advocate for social good and the recipient of the American Cancer 

Society National Relay for Life Rookie Event Award for his long-time contributions to the organization. He 

previously worked at the Michael J. Fox Foundation for Parkinson’s Research and at the American Cancer Society 

Hope Lodge. His work with charity organizations drives his passion for neuroscience research at Dana-Farber 

Cancer Institute where he has been an undergraduate research fellow at the Segal Lab since 2010. 

Simple2Give™  

Simple2Give™ http://simple2give.com/ is a software as a platform (SaaP) solution that allows non-profits to tap 

potential donors across the globe and convert their online shopping experiences and transactions into cash charitable 

contributions in real-time and at zero cost. The platform gives charities full control, auditing, and management of 

their program on a 24/7 basis while also bringing private offerings for real-time money savings to their supporters. 

This is a freemium service created in collaboration with thousands of online vendors across the globe to support 

non-profit organizations and associations for social good. Over 80 domestic and international charities and 

associations have already signed up with Simple2Give™. 

Abhi Nangia – abhi@rweave.org  

 

Abhi Nangia is an aspiring social entrepreneur seeking to inspire and lead 'storychangers' to reweave the way we 

buy, for good. Through http://reweave.org/ , an online educational platform in development, he hopes to build a 

movement for better-world business to improve livelihoods through market access and to increase access to life-

changing products in the developing world. Abhi is a recent graduate of Northeastern University.  

 

Reweave 

 

We believe in a world in which everyone has the opportunity to live with purpose and dignity.  A world in which we 

help people help people – in which we inspire each other to be better.  We believe a better world is possible.  A 

world rewoven. Reweave’s mission is to reweave the way we do business, for good. Reweave exists to improve 

livelihoods by providing market access and investment to global better-world businesses through an educational 

online marketplace. 

 

Kelly McDonald and Brooke Morrissey – brookemorrissey23@gmail.com  

 

Kelly McDonald is the Director of Charity Partnerships at Fashion Project where she helps nonprofits around the 

world gain support from their donors by opening their closets. Brooke Morrissey is the Partnership Programs 

Manager at Fashion Project who helps to facilitate the donation process - she is also a past volunteer and huge fan of 

the Tanzanian Children's Fund! 

 

Fashion Project 

 

Fashion Project https://www.fashionproject.com/ was started as a way to make ‘fashion a force for good’ by creating 

a marketplace for new and gently-used designer clothing, shoes and accessories that give back directly to the 

donor’s charity of choice. We have a passion for giving back, and our innovative platform is focused on enabling 

others to support the causes they care about in a new way. 

 

Perry Allison – pallison@biddingforgood.com  
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Perry Allison is the VP of Marketing and Business Development at the company. She has served on the executive 

team at a number of internet companies including AltaVista, one of the first search engines on the internet, SkyGo 

an pioneering company in mobile marketing, Eons a media company targeting the 50+ generation with a social 

networking platform as well as a number of publishing companies including Martha Stewart Omnimedia, Time Inc. 

and INC Publishing. She also ran a theater company in Vermont, gaining valuable front line experience at a 

nonprofit.  

 

BiddingForGood 

 

BiddingForGood is a charitable e-commerce company that connects fundraisers, shoppers and businesses. Online 

and mobile bidding auctions powered by BiddingForGood have generated over $200 million for nonprofit 

organizations and schools. https://www.biddingforgood.com/auction/browse/Current.action 

 

 

Simple2Give 

 

Eugene founded Simple2Give based on a need he saw in online fundraising for nonprofits. He 

said every other online fundraising platform he’s seen has been complex, with no ability to track 

and no personal touch. He wanted to create a solution that pushed the envelope and was very 

easy. He connected online shopping into a charitable solution. He has over 3,000 companies 

partnering with Simple2Give now (including Amazon), in the U.S. and abroad. With 

Simple2Give you are able to give up to 20% (based on how much the online shopping website 

partner determines they’ll donate) to your favorite nonprofit. The average % given to nonprofits 

now is 8% of the proceeds. 

 

Simple2Give matches a user with a charitable organization through the download of a browser 

extension. This extension can be added to Firefox, Apple or Google. This allows “Donors” or 

users to give without giving from their own pocket. The donation is taken out of the online 

purchase they would already be buying. There is also a completely transparent platform for 

nonprofits to track their donations with Simple2Give and it is free for the nonprofit. The security 

Simple2Give uses is on par with Apple and Google, after the extension matches with a partner 

website it does not track the user anymore – there is no risk of unsafe online shopping. 

Simple2Give is a for-profit.  

 

BiddingForGood 

 

Perry described BiddingForGood as charitable commerce. The idea is that this donation is not 

being take from someone’s donation budget, in which they may only have a small amount to use 

once a year. This is a donation that actually comes from someone’s spending budget. When you 

buy from a BiddingForGood auction – whether it is a painting or a pair of NBA tickets – you are 

benefiting a nonprofit. This platform takes the old-fashioned silent auction and puts it online. 

BiddingForGood opens up your auction in all of the ways the internet lets you – reaching a 

greater audience, buying in real time etc.  

https://www.biddingforgood.com/auction/browse/Current.action


 

There is also an online marketplace within the BiddingForGood website. It is comparable to an 

ebay, but instead, all proceeds go to charity. In the marketplace people can shop across all of the 

auctions going on – or narrow their search by the type of charity they’d like to donate to – for 

example: Animal shelters etc. BiddingForGood is a for-profit. BiddingForGood charges a 

performance fee based on what you raise that will never surpass 9%.  

 

Reweave 

 

Abhi explained that Reweave is trying to create a new generation of “Story changers” that want 

to help change the way people think about buying and commerce. Reweave wants to 1) make 

people and young adults excited about the idea of buying better and 2) create a marketplace full 

of better-world businesses – ones that sell products that ensure a living wage and support the 

people that produce them. A popular example is, Warby Parker. The “Story changers” are people 

that aim at telling the stories of the workers behind these businesses.  

 

Reweave is an online marketplace (similar to an Amazon) that sells a variety of products, all 

from better-world businesses. Reweave’s number one goal is to educate a younger generation 

about why they should shop better. Right now, Reweave is a nonprofit, dabbling with the idea of 

becoming a hybrid, for-profit and nonprofit model. 

 

Fashion Project 

 

Fashion Project creates a high-end, new or gently-used retail shop online with 55% of the 

proceeds from each item sold going to the nonprofit of the clothing donor’s choice. A nonprofit 

can sign up and ask supporters to donate their clothing in the nonprofits name to the Fashion 

Project. It is an easy fundraiser for the nonprofit and it takes the guilt away from buying for the 

shopper. Every person that donates or buys has to create a username and password. The log-in 

helps the site track behaviors and give recommends on more items to buy – the website can tailor 

the shopper’s visit to the individual user. The log-in also increases engagement on the website 

and social media.  Fashion project is a for-profit. The % of the proceeds that do not go to the 

nonprofit is used for photography of the clothing, marketing and shipping.  

 

 

 

 

 

 

 

 



Questions: 

 

Does your website give nonprofits any resources? 

 

Fashion Project: Helps the nonprofit design a marketing plan online with template emails and 

social media posts available. The company also gives individuals and businesses looking to 

donate clothes a list of charities they can donate to through their website.  

 

Simple2Give: Working on creating a new part of their website that is a marketing resource for 

their nonprofit partners that will help them create newsletter etc.  

 

BiddingForGood: Provides you with everything you need to set up a successful auction, then it 

is up to the nonprofit to generate participation. The website lists the nonprofit’s auction in their 

online marketplace by type of charity so anyone visiting the marketplace can shop within your 

auction if they are interested in your nonprofit.  

 

Reweave: Gives the better-world business an online platform to sell their goods.  

 

 


